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BIG IDEA /
TOPIC

(ex. product, 
service, story)

ex. stats

ex. educate

ex. sneak peak

ex. testimonial

ex. how to video

Share IT!
(the right channel)

BREAK IT 
DOWN

(bite size info)

Content 
Jam



- POST WITH PURPOSE - 

WHO? WHERE?

who is my (ideal) customer? what social network will I 
find my customer?

WHAT? WHY?

WHEN? HOW?

what problem am I solving 
for my audience? why am I posting?

how will I share? 
(i.e. video, photo, blog or IG, FB, Twitter, etc)when am I sharing?
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